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at a glance ….at a glance ….

incorporated in January, 2002 with incorporated in January, 2002 with 
the mission to focus on providing the mission to focus on providing 
complete software development complete software development 
and consultancy to cater to the and consultancy to cater to the 
retail scene.retail scene.
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the people …the people …

Dickson Lee, sales and marketingDickson Lee, sales and marketing
Lee Hon Sing, software Lee Hon Sing, software 
developmentdevelopment
Teo Kim Seng & Mike Lim, Teo Kim Seng & Mike Lim, 
customers servicecustomers service
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in the pipeline…in the pipeline…

Point.CRMPoint.CRM, the dream to achieve a , the dream to achieve a 
low cost and yet effective way for low cost and yet effective way for 
Retailers  to deploy their own Retailers  to deploy their own 
Loyalty Point Marketing program, Loyalty Point Marketing program, 
harvesting on SMS technology to harvesting on SMS technology to 
create an Oncreate an On--Line and RealLine and Real--Time Time 
Point Exchange system both for the Point Exchange system both for the 
Retailers and the Consumers.Retailers and the Consumers.
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in the pipeline…in the pipeline…

Point.POSPoint.POS, the vision of an , the vision of an 
Innovative Windows based Touch Innovative Windows based Touch 
Screen PointScreen Point--ofof--Sales system with Sales system with 
Complete Flexibility and Full Complete Flexibility and Full 
Featured engine to cater to almost Featured engine to cater to almost 
all F&B retail operation.all F&B retail operation.
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in the pipeline…in the pipeline…

Point.PADPoint.PAD, the idea of an , the idea of an 
Expansion to Point.POS to create a Expansion to Point.POS to create a 
Wireless Mobile operation Wireless Mobile operation 
environment for the F&B scene, environment for the F&B scene, 
fitting appropriately into fitting appropriately into 
prestigious dining restaurants, side prestigious dining restaurants, side 
walk fastwalk fast--food outlets and jamfood outlets and jam--pack pack 
discotheque, both indiscotheque, both in--door and outdoor and out--
door.door.
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in the pipeline…in the pipeline…

Point.POS RFIDPoint.POS RFID, the motion of , the motion of 
using RF ID technology to improve using RF ID technology to improve 
tracking and security for Retailers, tracking and security for Retailers, 
enhancing customer service by enhancing customer service by 
improving efficiency and saving improving efficiency and saving 
operating cost by cutting labor operating cost by cutting labor 
hours.hours.
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our business concept…our business concept…

the products; practical and sensible.the products; practical and sensible.
the technologies; nonthe technologies; non--proprietary proprietary 
and upgradeable.and upgradeable.
the strength; strong focus and the strength; strong focus and 
continuous exploration. continuous exploration. 
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thank youthank you


